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A Tramp in England

Subscribe to our site! « Older posts

‘ HARRI’S ON TOUR® Hadrian’s wall. Save the Date!

The most heavily fortified border in the
‘ A T RAMP Roman Empire. A significant portion of Posted on May 22, 2012 by Carl
the wall still exists and for much of its A Tramp in England can now be purchased at Indigo Books
IN length, the wall can be followed on foot located at 1590 Kenaston Blvd in Winnipeg, Manitoba. And On
E NGLAN D by Hadrian’§ Wall Path. "‘ is the most June 16 from 2 to 4 pm I'll be there for a book signing. Hope to
popular tourist attraction in Northern see everyone there!
England, and the subject of author Carl
H. Harrison’s first book, A Tramp in
England.

Join Carl, as he travels with his friend A qlliCk update Of places to fmd

D Gary, through the north of England, then .
CAR!;‘V HARE{ISON off to London for some sight-seeing, and A Tramp mn England

later, his ancestral home of Hull. Posted on April 26, 2012 by Carl
You can now find my book at the Chapters by Polo Park in the

Local Interest section and the University of Manitoba’s
bookstore in the travel section.

eiLike || 3 Tweet | Q +1

« Older posts
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AD DESIGN

Advertising collateral for various lottery juristrictions.
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PUBLICATION DESIGN
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Whether you are interesteq in hunting geese on
Manitobas farmiands ang marshes, big game in the

or beluga whales on Hudson Bay
near Churchil, outfitters can Provide the unique experience
You are looking for,

Manitoba's diverse Physical environment Yields a great
variety of opportunity for outdoor experiences in gl
seasons. The key to successfyl marketing of Manitoba's
great outdoors in the highly competitive Wworld
0f outdoor adventures s to build a reputation
based upon quality of service to clients,
Manitoba government is working closely with
the growing lodge and outfitting industry to
assistinits efforts to proyige clients with the
kinds of experiences that will leave lasting.

memories of great outdoor adventures jn
Manitoba.

“Manitoba offers everything a
Sportsman dreams of, 4 Wilderness
adventure with world-class hunting
and fishing all right outside your.
door. Makes it hard to 90 home.”

Gregg Gutschow




Scamps Run From 9:00 am

SUMMER Z00 CAMP
‘:tdoor activities are weather

Eight WILD weeks to choose from: - G5 SRR 'y A
July 6-10, July 13-17, July 20-24, July 27-31, ; s = N § ]
Aug. 3-7, Aug. 10-14, Aug. 17-21, Aug. 24-28 f = ' RN Py | e nd?nt’ please dress
(Each week runs Mon. - Fri., regardless of holidays) G ' . y 3 —— roprlately for the season
Activities Include: wuncillor to camper ratios: 10:1
« Guided Tours through Assiniboine Park Zoo, "
including a look Behind-The-Scenes with our
special Zoo interpreters!
« A pony ride and a train ride! :
« Nature Adventure Treks along the Assiniboine b 47 =t i i
River and forest trails! A ™ N - s 4 PLEASE NOTE: The activities for Zoo Camp
« Wildlife-related crafts, games and activities! . 7 P o - - . % A are educational, enlightening and entertaining.
« A Free Hot Dog lunch on Fridays! o W iy & | Please let your children know however that
o A ZBoCamp Tl : S g~ . ”‘ there is little or no direct contact with the Zoos
P : animals. This is for the safety and well-being
of children and animals alike.

Age Groups:

Adventurers: Ages 6-8

Discoverers: Ages 9-12

Camper Capacity: Limited to 40 campers eachy
(20 per age group)

Cost: $125.00 for members OR &

$170.00 for non-members A /V ;’f.
WI N-]—ER ZOO C AM L5 M_EM C 4 <~ . : Cor Janson returns as Zoo Camp Director for
Pt i ,‘ ! ; 2 . it 1998. Cor has devoted his entire professional

career to Zoos, working extensively (and is in
demand) throughout the world in a variety of
capacities; Zoo Keeper, Zoo Foreman, General
Curator, Educator and Consultant. Cor’s work
with the Zoological Society of Manitoba includes
overseeing all the Zoo Camp and Jr. Zookeeping
bers programs. He is also involved with our educational

Session outreach programming.

- COR JANSON —

700 CAMP DIRECTOR EMERITUS

Have you ever wondered what anim: &5 % ﬁ‘
winter? Be among a select few who g

see what they really do in this three

experience. You will have a chance.

how different animals cope with ¢!

what animals in the park and the.

when the snow falls. Some animﬂ}ig

more active in the winter mong/ &= <

one of them?

2 Sessions Available:

JRE INFORMATION CALL:

Cost: g ‘ :
SR R i 8 OF MANITOBA PH: (ZoH) 98Z2-06c0 FAK: (Zo) $96=2927
Camper Capacity: — ¥ S A BOX Z/c59 CHARLESWOOD P.O. WINNIPEG, MANITOBA R2R B3RZ



M I CR OS I TE S Design completed for a Star Trek trivia contest. Was a tie-in for a Star Trek themed Lottery ticket.

STAR TREK (e (NRNE =) | BTHAR TREK =T ~) | STHAR TREK (e HEEEE )

CHOOSE FROM THE FOLLOWING:
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™ &© 2013 CBS Studios Inc. STAR TREK and related marks are trademarks of CBS Studios Inc. All Rights Reserved. ™ &© 2013 CBS Studios Inc. STAR TREK R red. ™&©2013C i STAR TREK
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™&©2013 CBS Studios Inc. STAR TREK and related marks are trademarks of CBS Studios Inc. All Rights Reserved.

™8 ©2013 CBS Studios Inc. STAR TREK and related marks are trademarks of CBS Studios Inc. All Rights Reserved.
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F ON TS Font designs done for various title treatments.
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POLLARD BANKNOTE LIMITED
HIGH CARD: Flip

each tab to see the
DEALER’s CARD.
Then scratch to
reveal YOUR CARD.
In each window, If
YOUR CARD is higher
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P E R S ONAL P R OJ E C TS T-shirt designs done over a period of several years.
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STEVEN DOWNIE o

GRAPHIC DESIGNER

Skills

Experience

Education

Adobe Illustrator Blender Microsoft Excel
Adobe Photoshop WordPress Microsoft PowerPoint
Adobe InDesign Tumult Hype Microsoft Word
Adobe Acrobat FileMaker Pro Kodak PRINERGY

Adobe Dreamweaver

Pollard Banknote Ltd. Presently
Senior Creative Artist

Designer and illustrator for Instant Scratch and Win Lottery Tickets and some Point of Sales material. Clients include: Western Canadian Lottery
Corporation, British Columbia Lottery Corporation, Michigan Lottery, New York Lottery, New Jersey Lottery, Maryland Lottery, Netherlands Lottery,
Poland Lottery and Taiwan Lottery. Along with print design, I have also designed graphics for various micro-sites and online games to promote various
licensed lottery tickets. And assisted the technical artist group in trapping and creating contract colour proofs using the PRINERGY workflow and Kodak
Approval proofing system. A 16 year veteran of almost 2,000 lottery tickets, I have the distinction in 2019 to have worked on 384 ticket designs with a
sustained 84% accuracy over most of the year, with last quater ending in 94% accuracy.

Globally Boundless 1998 — 2004
Creative Services Department

Gained experience on a variety of projects from prepping files for output for flexographic printing, typesetting annual reports, designing catalogues for

large national retailers, designing for direct mail and retail packaging. Basic knowledge of preflighting, imagesetter output, colour correcting and

trapping. I also gained knowledge of AppleScripting in a desktop publishing environment. Clients include: The NorthWest Company, Winpak, Investors
Group, and Travel Manitoba.

Lillie Fenn Communications 1995 — 1998
Graphic Designer

Gained experience in all areas of design working for a variety of different clients. Progressively worked on advertising campaigns on local, regional and
national levels. Clients include: The Winnipeg Jets, Palliser Furniture, The Manitoba Moose, Canadian Diabetes, and Canadian Lutheran World Relief.

Red River College — Winnipeg, Manitoba 1993-1995
Advertising Art — 2 Year Program

Steven Downie — sdownie@mts.net | eyeopeningdesign.com — 204.801.3831
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